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● We were speaking to the people in hall in front of 
the main entrance and in MOCAK Cafe.

● It took us 1 hour to collect the data.
● People were very friendly and helpful - only a few 

refused to fill in the questionnaires.
● Half of the questionnaires were addressed to 

Polish-speakers and half for the non-Polish 
speakers.

About the survey





















Conclusion
● People more likely use social media after they have already visited the 

museum.
● They prefer to get information from the website (social media did not replace 

this channel of communication).
● Social media usage is different. (e.g. Instagram: insides)

● Visitors: 120.000 (last year) Followers on Facebook: 53.539 (after 5 years)

 


